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ABOUT

ADEPTPLUS WEB MARKETING
Based in Chicago
Hundreds of Websites
Specializing In Radon
10+ Years
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Turn Clicks into Action
THE ONE THING:
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THREE STRATEGIES



1. Target The Right Clicks



260,000
Searches per month globally 
for “radon”. 



63,000
Searches per month in the US.



63,000
Monthly USA 

Google Searches 
For “Radon”

45,000
Monthly USA 

Google Searches 
Related To “Radon 

Mitigation”

“What is radon?”

“How dangerous is radon?”

“How do I remove radon?”

“Radon mitigators near 
me”

50,000
Monthly USA 

Google Searches 
Related To “Radon 

Testing”

“Radon testing near me”

“Radon test kit”



QUALITY KEYWORD SCORE
ADEPT FRAMEWORK:

VOLUME

CTRCOMPETITION

QUALITY
KEYWORD

VOLUME
“Are people searching for this?”

CLICK THROUGH RATE (CTR)
“Are people clicking on results?”

COMPETITION
“Do I have a realistic chance at ranking?”





Use ChatGPT



Use ChatGPT
AdeptPlus Disclaimer: Rule #3 

Thou shalt not copy/paste content from ChatGPT without fully reading, 
thinking and using a plagiarism check.



Use ChatGPT







1. Target The Right Clicks



2. Upgrade Your Content



Anatomy of the Perfect Radon Website
ADEPT FRAMEWORK:



Use ChatGPT







CALL TO ACTIONS

● Take the first step to protect your family from radon
● Request a radon test today
● Get a free, on-site estimate 
● Start a conversation with our VI design team
● Schedule a discovery call with our engineering team





EDUCATE ABOUT RADON



EDUCATE ABOUT RADON

TOPICS

How Dangerous Is Radon

Where Does It Come From

The Acceptable Levels

How To Remove Radon

How To Hire A Mitigator

HOW

Website (Service Pages)

Blog Posts

Social Media

Marketing Printed Assets

Sales Printed Assets











“Reuse Recycle Repurpose”
Content: “Is Radon Dangerous?”

● Blog Post
● Callout on your testing/mitigation pages
● 20+ Social Media Posts
● Flyer / Trifold
● Postcards / Door Hangers
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GET REVIEWS ON GOOGLE



GET REVIEWS ON GOOGLE



GET REVIEWS ON GOOGLE

FOLLOW UP 
EMAIL

(AUTOMATE IT?)

TESTERS & 
MITIGATORS



3. Measure Your Impact



Measuring Your Results
ADEPT FRAMEWORK:

Quantity

PerformanceQuality

JOBS

QUANTITY
“How many inquiries did we receive?”

QUALITY
“Are they seeking our services?”

PERFORMANCE
“Did we book them on the calendar?”



CREATE A SCORECARD

January 1 January 8 January 15

# of Website Views 803 945 912

$ spent in Google Ads $208 $201 $215

# of Leads Generated 12 15 14

Cost per new lead $42 $36 $39









THE IMPACT



PETER RUCHTI
Founder, AdeptPlus Web Marketing
pruchti@adeptplus.com
Cell: (847) 766-0366
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