
Marketing & Social Media Plans
of the NC Radon Program
PHILLIP RAY GIBSON

RADIATION PROTECTION SECTION

NC DIVISION OF HEALTH SERVICE REGULATION

NC DEPARTMENT OF HEALTH AND HUMAN SERVICES



Outline for this presentation
◦ Selection of specific audiences 
◦ Our partnerships needed to reach our audiences
◦ 2022 to 2023 social media/marketing campaign
◦ Future projects



Selection of audiences



Race 2015
Responding “Yes”

2019
Responding “Yes”

Hispanic 13% 14%

Black 18% 37%

White 28% 65%

BRFSS. Responses to the question “Do you know what radon gas is?”



Radon is a 
Health Disparity

People who rent their 
home are less likely to 
know about radon gas







Language Isolation
Non-English Language: Language isolation: A linguistically isolated household is one in which no 
member 14 years old and over (1) speaks only English or (2) speaks a non-English language and 
speaks English 'very well.' In other words, all members 14 years old and over have at least some 
difficulty with English. Data is shown as a percentage of households.





Partnerships
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2023 Social Media Project



Flyfishing for Trout



Methods for Marketing
Twitter
Instagram
Facebook
Audio recordings
Video recordings
E-Newsletters and E-magazines
Smart Phone Ads
Website



Products for all audiences
18 different content social media graphics (adapted from CDC and EPA)
◦ Graphics text translated to Spanish (which then is 18 images in English 

and 18 in Spanish)
◦ Formatted for Twitter, Facebook, and Instagram (which then results in 

108 images
◦ 44 dates chosen throughout one year (June to May)
◦ Spreadsheet in both English and Spanish containing type formatted for 

Twitter, Instagram, and Facebook 
◦ Audio message from the NC Academy of Family Physicians (adapted 

from Minnesota)
◦ Audio message from the Western NC Health Policy Initiative







Future Social Media Project



Geological Map and Education (in process)
County-specific campaign  (adapted from Kentucky)
◦ 100 counties
◦ Online interactive map displaying geology, radon levels, and link to 

county-specific PDFs
◦ Utilize existing social media campaign
◦ Create new social media images that are county-specific with new 

language for Twitter, Instagram, and Facebook – all pointing back to the 
online map and county-specific PDFs

◦ All items will be translated to Spanish
◦ Social media images
◦ PDFs
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